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Sedigas — Spanish Gas Association

Sedigas was created in 1970; it represents all the gas sector in

Spain: natural gas and GLP by pipe.

— It has more than 150 members: transport companies, companies
of distribution, suppliers and traders. As well There are also

services and appliance companies.

— We are the voice of the gas sector with the Government and the

Spanish regions administrations.
— We represented the Spanish gas sector at the IGU.

- We promote the use of natural gas.
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The share of the natural gas in the primary energy
balance in Spain is similar to Europe
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Natural gas represents 22 %o of the primary energy

consumed in Spain
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The main consumer of gas in Spain is the industry
sector with 55 96 of the total consumption.
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Spanish gas demand in 2011, 32 bcm
¥4 sedigas




The Spanish gas system is one of the most open and

secure of Europe

Gas imports 2011
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Accessibility

6 regasification plants
6 international connections

Flexibility

67 % of the gas entered in
the shape of a GNL

349 LNG ships unloaded in
terminals

Diversity

Gas from 13 countries
50 % maximum of a country
supplier
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The Spanish legislation allows maximum

50%06 the import of single origin




Infrastructures’s Network in 2011

Unidad: GWh/dia
no se incluyen cistemas
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In 2015 the interconnections gas with France will reach
7,5 bcm

Import capacity Export capacity

GWh/day (bcmly) GWh/day (bcm/y)

100 (3,2) | 191 8]

2011
170 (5,4)

TOTAL: 421 GWh/day
(13.5 bcmly)

117 (3.7)

1

TOTAL: 903 GWh/day
(28.6 bcmly)
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The Spanish consumption follows the same pattern as
the European consumption

% Gas consomption growth
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EU faces a new energetic scenario with the
introduction of renewable energy to the electricity
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In 2011, the demand decreased at the level of 2005,
because of the reduction of the consumption of
combined cycled plants and climatology.
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The gas brings flexibility to the generation mix

The combined cycles power allow to The role of the combined cycles
cover the electric demand by power requires the planning of gas
compensating the not flexibility of the infrastructures
renewable

) Sizing model
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The gas sector continues to invest in spite of the
economic crisis and the decrease of the consumption.

Around 70% of the Spanish population lives in towns with natural
gas infrastructure available but it supplies only one-third of the

Spanish homes.

Accumulated investment Number of customers
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The main pillar for the future of natural gas are the

promotion of new usages and expansion the network
distribution
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www.sedigas.es

Is the core tool to provide off-line information
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There are market opportunities that the sector needs to
capture

Low domestric market
penetration

Energy Efficiency Directive |[j> Ingrgase _dcifgeStiC an
industrial deman

Smart cities

Solutions to pollution

and the association had to go along with the gas companies!!!!
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Since 2011, Sedigas has increased its efforts to get to
all the gas and energy publics

What did we do?

1. Realise we had to “sell” the role of natural gas in the energy mix

Y-
2. Analyse our public and its needs of information
8-
3. Select the information we were going to deliver and choose the
tool to do so I
DO IT!
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Until 2010 the Association commmunication was focused
on providing information to its members

Provide
information

Promote
gas usage

Gas safety

Gas general
knowledge

% sedigas

Home page

Gas sector Yearbook ) 2 000 copies

Gas Sector
Newsletter

"Sedigas informa"

email
] "Gas Actual” review
) ) 6.000 copies
"Gas Actual"
review
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Since 2010 we have opened our activity to the non-
members and domestic sector

Home page

Gas sector Yearbook (on-line)

Provide
iInformation £l Eieeiel
Newsletter “Gas al dia”
newsletter
"Sedigas informa"
email :
Social networks
Promote i Specific
gas usage seminars
n A Ill
. i Gas _ctua Safet.y
review campaings
"Gas Actual” review
Gas general
knowledge articles in articles in

. bloggs bloggs
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INncreasing Sedigas on-line presence

Home page recently

www.sedigas.es

4% sedigas

ler Sem 2012

SECTOR IND.
RESPECTO 2011
SECTOR ELECT. ;
RESPECTO 2011 ™

ACCESO A LAS PONENCIAS DE LA

aceNDA s OF7 REUNION ANUAL DE SEDIGAS

5 XIV Encusatro especiatizado
SECTOR GASISTA
ESPANOL
Desiemio cpecia

Anuario
ON-LINEDPEL 2AS =

updated

8 Informe Anual

2011

¥4 sedigas

Twitter @sedigas (since april 2012)
— 345 tweets;
— 351 followers

(e

LinkedIn:recently opened

G

Positioning in energetic
and interesting Blogs
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Expanding the number of hits

Digitalisation of Sedigas's Sector Yearbook available
quarterly review: form 6,000 on-line; 14.000 hits since
copies to who knows how 2011
many hits?

Gas Actual
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Keeping the world infomed

Monthly Newsletter for
Sedigas members:
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Monthly Newsletter entitled
‘Gas al Dia’ for non-Sedigas
members:

-
A <N
- 6
e a1 stumsrcas | o acn |
La formacién y cualificacion como paso previo a )
la seguridad

Marta Margant
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Gas safety campaigns

Each autum and winter, Sedigas promotes Gas Safety Campaigns

throughout Spain's Regional Administrations to ensure domestic

installations are used properly.

GAS: CONSELLS
DE SEGURETAT

.

Comprovi que la flama sigui
blava, estable i silenciosa.

Eviti que s’apagui la flama pel
% vessament de liquids de les
cassoles o pel corrent d’aire
~ deixant fluir lliurement el gas
pels cremadors.

~* .. Silaflama embruta la base de
B les cassoles és un simptoma
de mala combustio. Netegi els
cremadors amb productes no
abrasius.

¢ o0

és informacio a

CADA ANY rusuari esta

obligat a la revisio de la caldera
per una empresa habilitada

= : reixetes de ventilacio a I'exterior
. . iencap cas les obstrueixi amb
"""" " cap tipus d’element.

/b En cas d'absencia perllongada,

tanqui la clau general de pas
' del gas.

Si nota olor a gas: No encengui
< Ja llum ni aparells eléctrics, no
o truqui dintre del recinte, no fumi.
Ventili i tanqui la clau del gas.
Truqui al teléfon d’urgéncies.

T?Iéfon ' 11 il“. Generalitat
d’emergéncies: e N |V

de Catalunya

seguridad
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Specific seminars to expand gas usage

Seminars to educate and communicate with ‘stakeholders’ and

Administration:

— Gas technologies for the construction sector and the transportation sector

— Audiencies: architects, enginers, promoters, workers of the ministries
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Expand gas usage

Until under construction...

- Communication Plan and specific actions aimed at Developers,

Associations, Architects, Cooperatives.

— Communication Campaign aimed at consumers/end client

advertising the advantages of gas.

— Communication Campaign with the Public Administration
explaining the advantages of gas solutions in both public and

private buildings.
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Thank you



